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BCTYINUTEJIbHOE
CJ10BO

AHXENA ®EJOPYEHKO
Weborama

[eononnTM4ecKne KpM3mcbl 1 MakpO3IKOHOMUYECKMe Npobnembl NPKBENN K BO3-
HUKHOBEHWIO HEBWAAHHOTO paHee YPOBHA HeomnpenesieHHOCTW W Bbi3Banu nepeme-
Hbl, KapAWHANIbHO W3MEHUBLLME NaHALIAMT POCCUMACKOTO PeKNamHOoro pbiHka. Hawa
WHAYCTPUA CepbesHbIM 00pa3oM TpaHcOopmMpoBanacb 3a 3TOT rOf4, U Mbl XOTUM
3aneyatyieTb B MOMEHTE Te TPeHAbl U WHCTPYMEHTbI, KOTOPble aKTyaNlbHbl ANA pe-
Knamoparenen B Tekyliem nepuoge. OCHOBHAA 3ajada Hallero KOMUTeTa M BCEro
APPa — noppepxatb UrpokoB pblHKA U [aTb OPUEHTUPbLI Ha 6nnKailllee Bpems,
4TO 0COOGEHHO BAXHO Cen4ac, Korga MHOrve peknamopartesin nepecMatpuBaroT CBOW
cTpateruu, cTapascb afanTuposartb GU3HEC MO HOBble peanuu.

B npencTtaBneHHOM [OKYMEHTE TPEH[bl, KOTOPble Mbl HAOMJAeM Ha PbIHKE,
pasfenieHbl Ha 3 OCHOBHbIX 610Ka.

[lepBblil 610K — BnuaHue 00CTOATENIbCTB HENPEeoAoMMON CUbl — MOCBALLEH
TOMY, KaK TEKYLLMEe KPU3NCHbIE ABMNEHMUS, HA KOTOPbIE Mbl HE B CUnax NOBAUATb, W3-
MEHWUNN PbIHOK.

Bropon 6nok — Vi3meHeHUd 3aKOHOAATENbCTBA, B YAaCTHOCTW, PerynupoBaHue
OTHOLUEHWIA B Cdpepe peknambl — B 3TOM pasfene Mbl PacCMOTPeny BiUSHWE Ha
digital-akocuctemy 3akoHa 0 MapKUPOBKe PeKnambl, KOTOPbIA BCTYNUN B cuny 1 CeH-
T6ps 2022.

N nocnegHnin 6noK — IBOJIIOLMOHHOE PA3BUTHE PblHKA — O ECTECTBEHHOM MpO-
L|ecce COBEpLUEHCTBOBAHUSA TEXHOMOMNIA 1 MOX0A0B, KOTOPbIA NPOAOSIKAETCSA, HECMO-
TpA Ha NI06ble NOTPACEHUS.

A aymato, 4TO Takad CTPYKTypa W3N0XKeHus matepuana OyoeT NOHATHA 4yuTate-
NAM 1 NOMOXET pa3obpatbecs B NpoLeccax, KoTopble NPOUCXOAAT B MHAYCTPUU - Ha-
[Iet0Cb, NPeACTaBNIEHHbI MaTepuan OyaetT B MOMOLLb NHO60MY YY4aCTHUKY PbIHKA Npu
pa3paboTke CTpaTerun Ha CreayoLLnii rof.



BCTYINUTEJIbHOE
CJ10BO

ANEKCAH[P NMANKOB
Media Direction Group

OTcyTCTBME TPEHOOB M M3MEHEHWI CBUAETENbCTBYET O CTarHaLWUM PbIHKA,
a 3a4acTylo CreaoM MPOMCXOAUT 3HAYMTeNbHbINA cnad. K cyacTblo, cernyac 3To-
ro0 He npomcxoaut. HecMoTpsa Ha BCe MOTPACEHMA PbIHOK MPOAOSHKAET Pa3Bu-
BaTbCA W aKTUBHO afanTupyetcs. YXe cenyac 4eTtko MPOCNexuBatoTca TPeHAbl,
KOTOpble OyayT rnaBeHcTBOBaThb B npeacroswiem 2023 roay. Mbl nocrapanuch
cobpatb MX B HalleM [OKYMeHTe, AaTb Pa3BepHYTble MOACHEHUS, 4T06bI ObII0
npoLle opueHTMpoBaTtbCs B HbiHewHem BANI mupe. Hageemcs, 4T0 B pe3ynsrare
NPOYTEHNA 3TOr0 JOKYMEHTA Bbl CMOXXETE OLLYTUTb MYyNbC PbIHKA, ONpeaennTb
Ons cebd npuOpPUTETbI U MPUHATL NPaBWUMbHbIE PeLUeHnd Ans YChewHoro pas-
BUTMA BU3Heca.
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)6\l BIINAHWE
OBCTOATEJIBCTB

HEMPEOOOTMIMOW
CUNbI

B npenbiaywve asa roga rnobansbHas naHaemMus okasana CepbesHoe pas-
HOHanpaBsneHHoe BO3OENCTBIE HA Pa3NINYHble CEKTOPbl 3KOHOMUKU, B TOM YUC-
ne noctpagan n peknamHbl PbIHOK.

OpHako BbI30Bbl 2020 1 2021 rofoB He WAYT B CPaBHEHWE C TEMU Mpo-
onemamu, ¢ kKotopbimu digital-pbIHOK cTOnKHyncsa B 2022 roay:

e TEOMONMUTUYECKNE KPU3UCbI, KOTOPble MPMBENN K CaHKUUAM U yXxo4y
C POCCWUMCKOrO pblHKA Kak KpynHeWlwux peknamogartenei, Tak u no-
CTaBLUVKOB TEXHOMOTUA 1 UHBEHTAPSA U3 HKCa 3apYOeXHbIX KOMMAHWIA;

e MUKPO3IKOHOMMUYECKUEe NpPo6MeMbl: MaKCUManbHbI YpOBEHb MHANALMN
3a nocnegHue 40 net, KpM3nUC CTOMMOCTU XXU3HU, YXXEeCToYeHue du-
HAHCOBbLIX YCMOBWUI BO BCEX Cdhepax U Apyrue HeraTuBHble ABJIEHUS.

[laHHbIe 06CTOSATENLCTBA CMOCOGCTBOBANM (HOPMUPOBAHUIO HOBbLIX TPEH-
[I0B W YCKOPUNM TpaHCchopMaLnio Beeid uHaycTpun. Huke npepnaraem BHU-
MaHUI0 OCHOBHbIE M3MEHEHUSI HA PbIHKE ayAUTOPHbIX JaHHbIX W Nporpamma-
TUK-PEKNambl.



1. NOUCK ANIbTEPHATUBHBIX
WHCTPYMEHTOB W UCTOYHWKOB
KAYECTBEHHOI0 WHBEHTAPA

C yxoooM C POCCUWACKOrO pblHKA nonynsapHon nnatgpopmbl YoutTube
W APYrux 0XBaTHLIX NNOLLIAA0K, Takux Kak TikTok, Meta™ u Instagram™ (*Bnage-
eT 3anpeLeHHbIMK coluanbHbiMK ceTamu Facebook u Instagram n mecceHmke-
pom WhatsApp, npu3HaHa 3KCTPEMUCTCKON M TePPOPUCTUHECKOW OpraHu3auu-
eil B Poccum), peknamoaatenu OLLYTUNM HEXBATKYy Ka4eCTBEHHOIN0 MHBEHTapA,
BK/THOYatoLLLero Buaeo, 6aHHepsl U apyrue doopmatbl. AHaNOrM4Ho, B pesynesrare
npekpatleHms paboTbl Takux pelueHuin, kak DV360, Criteo u psaaga gpyrux nnar-
cbopMm, nponanu NpuBbIYHbIE MHCTPYMEHTLI N0 paboTe ¢ ayauTopuen. Mo mepe
BOCCTAHOBJIEHNA AKTUBHOCTW CO CTOPOHbI peknamoparenend cropMupoBascs
TPEeHA Ha NOUCK anbTepHATUBHbLIX NPOAYKTOB, CMOCOOHbIX 3aMeCTUTb YLLeALLNe.
B pesynbrate Ha4yan npoucxoauTtb NEpeTok OHIKETOB Ha pPecypcbl MENOXKOPOB
W B He3aBucuMble programmatic-nnaTopmbl, KOTOPbIe, 0TBEYas Ha CAOPMY-
NMPOBAHHbLIA 3anNpoc peknamoparesiel, CTaparoTca aKTUBHO HAPacTUTb 00beM
WHBEHTAps U Aopabotatb CBOM WHCTPYMeHTapui. Cutyaums ynyyluaercs, HoO
NOKa HeNb3s FOBOPWUTL O MOMHOW KOMMEeHcauun ylleawux UrpokoB, KOTOPbIe
3aHMManK CyLLIECTBEHHYIO POMb B BbIMOJIHEHUI 3aa4 MAapPKETON0roB No 0xearty
U BbinonHeHuo KPI.

Ha nepBbln B3rNaa MOXET MokKasartbCA, YTO peknamogarenn cranu 3a-
BblllaTh TpeboBaHua KPI, HO No akTy OHW OKa3blBAOTCA aHANIOMMYHbI TeM,
KOTOpble ourypupoBanit npu paboTte ¢ paHee 3apeKOMeHA0BaBLUMMU Cebs cu-
cremami. Mbl HabNOJaemM BbICOKUIA CNPOC HA PELLeHKs, NO3BONAOLLIME KOMMY-
HULMPOBATL C LIENIeBON ayauTopuen And OOCTUXKEHWUs 3ajay peknamoparenen,
NO3TOMY MPOrHO3Upyem fanbHenllee pa3BuTUe TPeHOa Mo MOWUCKY alibTepHa-
TUBHbIX WHCTPYMEHTOB U WCTOYHWUKOB Ka4eCTBEHHOrO WHBEHTAPA U 0XWUAAEM,
YTO TaKOW CMpPOC, B CBOK 04Yepelb CTUMYMMUPYET NOBbILUEHNE KaYecTBa npeana-
raeMbIX NPOOYKTOB.



[loMUMO 3TOro, CnefyeT BblAGNNUTb HECKONTbKO (DAKTOPOB, OT KOTOPbIX 3a-
BUCWUT YCMELIHOCTb PEKNaMHbIX KamnaHui. 9TO WCTOYHWUKM [aHHbIX, MCMOJb-
3YEMbIX MpPU CO3JaHUN ayANTOPHbIX CErMEHTOB, WHTErpauus ¢ WHCTPYMEHTa-
MU BepUdOMKaLWK, HOBble PeKNamHble (hOPMaThbl 1 MEXaHWU3Mbl, NO3BONAOLLNE
OCYLLIECTBNATb KPOCC-KaHANbHYO U KPOCC-MeAUIAHYI0 KOMMYHUKALAIO.

Eule ¢ BecHbl Mbl HabstofaeM poCcT 00bEMOB KACKafHbIX KOMMYHUKALMIA
OLV wn TapretTupoBaHHbIX Ha uenesyt ayautoputo CMC, KoTopble CTAaHOBATCH
BaXHbIM 3rieMeHTOM  digital-uHdPpacTpyKTypbl. 310 3DMEKTUBHLIA TaHOEM
UMUIKa 1 KoHBepcui. Nogo6HY KapTUHY Habopa nonynsapHOCTU Mbl HaGMH0-
naem B cBaske digital outdoor u indoor-pasmeLleHunin, ¢ PeTapreTMHroM B MH-
TepHeTe. Kpome TOro, 04eBWAEH POCT KOMUYECTBA TECTOBbIX 3aMyCKOB HOBbIX
KOHBEPCWUOHHBIX (DOPMATOB, OCOOEHHO APKMX WHTepakTuBHbIX call to action.

2. POCT BAXHOCTH
BEPUOUKALIUA TPAGUKA

bopb6a ¢ HeBanuaHbLIM TPACUKOM M aHANU3 Ka4eCTBa UHBEHTAPS HE TepsAtT
CBOEMN aKTyaNIbHOCTW HA PEKNaMHOM PblIHKE, 0COOEHHO B nepuoj TpaHcopma-
U1K 3KocucTembl. bONbLUMHCTBO KPYMHbIX peknamopaarenen o6pallaroTes K yc-
nyraMm He3aBuCKUMbIX BepUdMKaTOPOB ANA ayauta WHBEHTapsa U 060CHOBAHHOIO
pacnpefeneHns CBOMX MapKeTUHroBbIX OHOMKeTOB. [lo pesynbratam onpoca,
nposeneHHoro APP n Weborama, 87% OnpoLLeHHbIX 3KCNEepTOB PbIHKA CYM-
TalT BaXHbIM pa3meLLaTbCA Ha Nnowagkax, KoTopble OTKPbITbl K CTOPOHHUM
N3MepPeHNsM He3aBUCUMbIMU BepudoukaTopamu, BbIOPAHHLIMKU CamuUM peKna-
Mofartenem (onpoc nposoAawsca B anpene-mae 2022 ropa).

HaumHas ¢ mMapTa TeKyLlero roja u3-3a yxofa psja KpyrnHbIX TEXHOMOTU-
YECKWUX UrPOKOB MPOW3OLLI0 Pe3Koe nepepacnpeseneHine 610)KeToB B CTOPOHY
JIOKaNbHbIX PELUEHWA: MEeHIKOpoB W nporpammartik-nnatgopm. Ha poccuii-
CKOM pbIHKe HaGmofancs HeaocTaToK 06beMOB MHBEHTAPS, UHCTPYMEHTOB NSt
TApreTMHra U CKBO3HOW aHANUTUKW, B CBA3U C YEM BbIPOC MPOLEHT MOLLUEHHM-
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YecKoro Tpagouka, 4To, B CBOK 04Yepedb, MOBJIEKNO POCT cCnpoca Ha ycnyru
BepudnKauuu.

[lo faHHbIM BeaywwnX WrpokoB pbiHKA Bepudpukauum (Admon, Adriver,
Adloox n Weborama) Bo BTopom KBapTane 2022 3adoMKCUpOBaH KpaTHbIA pOCT
HeBanuAHoro Tpaguka.

Bce BepudukaTopbl NOATBEPXKAAIOT, YTO MOABUINCH HOBbLIE TEXHOMOMUM
HeBaNMAHOro Tpacuka M mapannenbHo C 3TUM HOBblE CMOCOOLI MPOTUBOAEN-
CTBWA BbISIBIEHNIO MOLLIEHHUYECKOro Tpaduka.

Oy4yeBMAHO, 4TO Cenyac peknamopartenu Bce 605ee CKNOHAKTCA K BblOO-
Py CTpaTeruy PerynsipHoro MOHWTOPUHra KamnaHuii Ha NpPeaMeT HeBanuaHOro
Tpaduka.

MbI TakXxe cuymTaem, 410 BCTYNUBLLUWIA B CUY B CeHTAOpe 2022 roaa 3akoH
0 MapKWpOBKe peknamMbl MOXET CTaTb OOHUM W3 (PAKTOPOB MONOXUTENbHbIX
N3MEHEHWNI nokasaresieil KayecTBa Tpadouka, MOCKOMbKY PbIHOK CTaHeT 6osee
NPO3pa4HbIM W, KaK CNeACTBUE, OCTAHETCA MeHbLLE BO3MOXHOCTeW NaBupoBaTh
AN9 He100POCOBECTHbIX Y4AaCTHUKOB PbIHKA.

Hackonbko gna Bawen komnaHuu BaXHa BO3MOXHOCTb ayuTa
peknamHbIX pa3MeLieHui npu BbiGOpe Nnowanku aAna 3anycka KamnaHwii?

@ BaxHo, MOXEM B HCKNHOYHUTENbHDIX CAY4anX Pa3MECTUTLCA HA NNOLIAAKAX, A€ HENb3A 3aMEPHUTb Ka4ecTBo Tpaduka
@ Ouenb BaxHo, He pa3MelaTbCA Ha NNOLLAAKAX, A€ HENb3S 3aMEPUTL KAYECTBO Tpatiuka
@ He BaxHo, cMoTpUM MckntouuTENbHO Ha performance KPI's

Dpyroe (ykaxure)

McToyHuK: sostav.ru


https://www.sostav.ru/publication/weborama-54697.html

Brand Safety. B nocneaHue HeCKonbKO JIET YCUIIMNCA TPEHL Ha BbICTpauBa-
HIE MPOYHbIX CBA3eW ¢ notpebutenamu. AIrHopuposaHe KOHTEHTa, B KOTOPOM
pa3MeLLaeTcs peknama, MOXeT NpuBecT K DOPMUPOBAHIUIO Y NOTpebuTens He-
onaronpuaTHbIX Ang 6peHAa accouuauuii ¢ NPOMOTUPYEMOW MPOAyKUMen Unu
ycnyroil. B Tekyllem rofy eue 6osiee aktyanbHbIM BOMPOCOM CTan KOHTPOb
0€30MaCcHOr0 OKPYXXEHWUA MO NPUHKHE Pe3Koro M3MeHeHWs HOBOCTHOMO (POHa.
PasmelleHne B HEraTMBHOM KOHTEHTE BSIMSIET HA [ONTOCPOYHYHD penyTauuto
N MOXET UMETb HeXenaTteNbHbli HAKOMUTESbHbIA 30DXEKT.

[ns 3alnTbl OT PasMELLEHNs B HE6E30MACHOM KOHTEHTE peknamopatenu
CTaHOBATCA 60Nee 3aMHTEPECOBaHHbIMU B CEAYIOLLMX NOAXOAAX:

ucnonb3osaHue Brand Safety takcoHomuu IAB (Interactive Advertising
Bureau), cocToswein u3 11 kareropui;

« pa3paboTka W MUCMONb30BaHWe CUTYALMOHHbIX KACTOMHbIX KaTeropwi;

« ucnonb3oBaHue Whitelist n Blacklist, yTBep>aeHHbIX 6peHaom, 6naro-
Aaps KOTOPbIM MPOUCXOAUT aHANU3 KOHTEHTHOrO0 OKPYXXEHWUSA 1 BblOOP
KIHO4eBbIX C/I0B, N0 KOTOPbIM OYAET OrpaHnYeH nokas;

e 1CNOMb30BaHNE KOHTEKCTYaNbHOrO TapreTuHra ans rnybokoro usyye-
HUS COAEPXaHWs BeO-CTPaHWUL, Ha OCHOBE CEMAHTMYECKOro aHanmsa
N MaLWHHOTO 06y4eHns, 4TO 06ecneynBaeT pacno3HaBaHNE 3HAYEHMWIA
CNOB W CIIOBOCOYETAHUIA, XapakTepuaytoLLmx Hebe3onacHble KaTeropum,
n oTHeceHne URL-agpecoB K cOOTBeTCTBYHOLIMM non-brand safety cer-
MEHTaMm.

3. CMELLLEHWE ®O0KYCA HA
PERFORMANCE, BRANDFORMANCE

Kak npasuno, brandformance HasbiBalOT KOMMNNEKCHbIA NOAXO0A K Mapke-
TUHTY, B KOTOPOM COBMELLATCA NPUHLMNbI performance (KaMI'IaHVII/I N UHCTPY-
MEHTbI, HanpasJieHHble Ha LieNneBble AeicTBus ayﬂVITOpI/II/I) n brand-mapkeTuHra




(KamnaHuM 1N WHCTPYMEHTbI, HaMpaB/ieHHbIe HA NPOKa4Ky 6peHaa u M3MeHeHue
OTHOLLEHMA K Hemy). Beuay TOro, 4to 310 OAHOBpEMeHHas paboTa Hap Bceil
BOPOHKOW, CNOXHOW 33ja4yen ABNAETCA nofbop ONTUMANbHOrO CniuTa v npa-
BUMbHbIA MOAXO0M K aHANUTUKE W TPEKUHTY METPUK Pa3fIM4HOro YpOBHS.

HaunHas ¢ KoHua oespans Habnoganoch 3HaYUTENIbHOE CHUXKEHWE Cnpo-
Ca Ha VMWUIKEBYIO PeKnamy u ero yBefimdeHue Ha «ObICTpble» KOHBEPCUMU, MO-
CKOJIbKY OpeHfbl B KPWU3WUCHbIE Nepuofbl CTPemATcsa (POKYCMPOBATLCA HA pa-
00Te ¢ noTpebuTenem, roToBOro yA0BMETBOPWUTL CBOW 3anpoc 3[4ech U ceiivac.
Ho performance-mHCTpyMeHTbl ObICTPO AOXOAAT A0 CBOEro BO3MOXHOrO nika
N 6bICTPO BXOAAT B PEXUM MEPerpetoro aykLUuoHa, YTo BeAeT K 3Ha4YMTeNbHOMY
NOBbLILLIEHWUIO CTOUMOCTM KOHBEpCUKW. B pesynbrate 6peHabl NOHUMAIOT, YTO Npu
OTCYTCTBUU VMUIKEBOW KOMMYHUKALMN HAKaNWBAETCA PUCK MOTEPU JTI0ANbHOIA
OpeHay ayautopun u yxyaweHue OGPeHA-MeTPUK B CPEAHECPOYHOM U [OJIro-
CPOYHOW NepcrnekTuBge.

B cBA3K C 3TUM Mbl HAGNHO1aeM BbICOKWIA CNPOC HA CKBO3HYIO aHANUTUKY
W aTpuoyuuto, B TOM YUCIe KPOCC-MeJUNHYH, YTO FOBOPUT O XKeNaHuu pekna-
MoAaresieil OUeHWUBATh BIMSAHWE NOOLIX PEKNAMHbIX Pa3MeLleHUn Ha METPUKK
BCEN BOPOHKW: performance-akTuBauuin — Ha 3HaHue 6peHaa, a brand-kamnaHuii
— Ha KOHBepcun B LeneBble aencteua. Kak Ha rnobanbHOM, TaK W NOKaJIbHOM
PbIHKE 3a MocnejHue rofbl NOABUNOCH MHOXECTBO PELLUEHWNIA, KOTOPbIE MOXHO
CrpaBeMBO Ha3Batb brandformance-MHCTPYMEHTaMK, U HA 3TO, B TOM YuCre,
NOBNIMAN pacTyLmii TpeHA Ha e-commerce (Lead Ads ot Google, Shopping Ads
ot TikTok, Sales Promo Ads ot VK u mHoroe apyroe). OHU OAHOBPEMEHHO
MOryT paboTaTb W HA MOBbILIEHNE 3HAHWS O MPOJAYKTE, W HAa COBepLUEHMe Le-
NEeBOro AencTaus.

TpeHna Ha brandformance MOXET yKpenutbea u B 6nvkanwue rogbl. OnbIiT
nangemun Covid-19 nokasan, 4to npu ONTUMM3aLUM OHOIKETOB MHOrMe pe-
Knamogarenu OOKYCUpYtoTca Ha GU3Hec-pe3ynbratax HUXKHEro YpoBHA BOPOH-
KA W OTOAOT npeanoyTeHue performance-pasmeLlieHnsam. 31a TeHAEHUMS npo-
nomkaetca: OmpkeT Ha performance B page cnydaes gocturaet otMeTkn 80%
B digital-mMukce, 4T0 B 6ONbLLUMHCTBE Cy4aeB ABNAETCA M30bITOYHbIM. Ha Teky-
LA MOMEHT W B MePCNneKTUBe CneayroLlux NeT notpebutenbckue npeanoyTe-
HUA OyLyT MeHATbCA, U No 60nblwMHCTBY Urpokos full-performance ctpaterus
He MPUHECeT HYXHbIX pe3ynsraTtos. [pexae yem ApanBuUTb MPOAAXKK, UM NPU-



netcd pabotartb Hag 3HaHWeM, UMUIKEM U CTUMYIIUPOBAHUEM WHTepeca B 3TOT
CNOXHbIA Nepnoj aganTauuu 1 nepecTpoikn pPbiHKa.

JTOT TPEHA SBHO MPWUBEAET K MOSABNEHWIO eLle 60JbLIero Konu4yectsa
brandformance adtech-peLlueHuii. O4eHb BaXXKHO OyAeT CMOTPETb HA BCE UHCTPY-
MEHTbI B CBA3Ke Ha 6a3e MHTErpMpoBaHHbLIX KPUTEPUEB K, NPX 3TOM, Y4MTbIBATH
BCE HI0AHCbl — KaTeroputo, NonoxXxeHne 6peHaa B Heil U ero amouuun.

Takoii KOMNJIEKCHbIN NOAX0A K pasmelleHuto, Kak brandformance, oumktyert
Heo6X0AMMOCTb BCECTOPOHHEro noaxoda K aHanutuke. MHOXeCTBO MeAunHbIX
WHCTPYMEHTOB 1 UX CBSA3KA MeXay co60iM TpeOyeT TPeKUHra KaXKaoro KoHTakra
C PeKnamon 1 Ux KOHBEPCWUA B LieSIeBOe AeACTBMe — Ansa 3h(PEeKTUBHOIo pac-
X0[l0BaHNA OromKeTa. [Moatomy TpeHa Ha brandformance onpegeneHHo 6yaert
Pa3BMBaTLCA 32 CYET pacllpeHns BO3MOXKHOCTEN CKBO3HOW aHANUTUKMK.

4. POCT CIMPOCA HA JIOKAJIbHbIE
CUCTEMbl CKBO3HOW AHAJIUTUKW

TpeH/, Ha BHEAPEHWE W UCNONb30BaHNE CUCTEM CKBO3HOW aHanuUTUKK npu-
CYTCTBYET Ha POCCUIICKOM PEKaMHOM pbiHKE yxe JaBHO. OHaKo C yX04oM
KPYMHbIX MEXOyHapO[HbIX UrPOKOB TPEH W3MEHWN HanpasreHie B CTOPOHY
3aMeHbl UX Ha paboTaloLLe NMOKaNbHbIE PELLEHMS.

Heo6x0aAMMOCTb NOMCKA ¥ BHEOPEHUS CUCTEM CKBO3HOW aHANUTMKK YCU-
NNBAKOTCA CKNaablBaloLLEeNnca Ha POCCUMNCKOM PbIHKE KOHBbHOHKTYPOIA:

1. YXoQ C pblHKA NPMBbLIYHLIX U 3PAEKTUBHLIX performance-UHCTPYMeH-
TOB NOOYXAaeT peknamoaarenen 6onee rnyboko M BHUMATENbHO aHa-
N3NMPoBaTh 3PPEKTUBHOCTL PEKNaMHbIX BNOXEHWUIA, 4TO 6e3 paboTa-
lOLLIEN CKBO3HOW aHANUTUKK Aenatb CRoXHee.

2. HocTpaHHble 6peHabl, NPUOCTAHOBMBLUME CBOK PaboTy Ha POCCUNA-
CKOM pPblHKe, BPEMEHHO 3aMOopOo3un OHDKET HA KOMMYHUKaLWK C No-
Tpebutenamu, Ho NPOAOKAIOT UCCeA0BaTh PbIHOK M FOTOBAT HOBbIE
ctparterun. Ceinvac Ha pbiHKe CYLLLECTBYHOT MHCTPYMEHTbI, NO3BONAOLLIME
NPOBECTW OLEHKY PETPO KaMMaHWW B Pa3HbIX KaHaiax KOMMYHUKaLuu,



YTO [d€T BO3MOXHOCTb MOTPATUTb «BPEMA Ha May3e» Angd dHa/lin3a
W NONMYYEHUA HOBbIX WHCANTOB [NA MOArOTOBKW OYAYLUMX CTpATerui.

dopmupytollasca B nepuos Kpusnuca «3KOHOMUKA HenoTpebneHms»
(HeXXenaHue NAen TpaTuUTb OeHbrW, AaXe HecMOoTpsA Ha TO, Y4TO OHU
Y HUX €CTb) YCUNNBAET BAXXHOCTb O0fee LiefIeBOro pacxoda MapKeTuH-
FOBOro 610)KeTa Ha Tex, KTO TpaTuTb CPeacTBa rotos. [1ig 3Toro Heob-
XoAaumo 6onee rnyboko NMoHMMaTb NosefeHne COOCTBEHHOW ayauTopui
N n3MmeHenuns B Customer Journey.

Kak crefcTBne - NOBbILIABTCS 3HAYMMOCTb JIOANbHOCTY KITMEHTOB OPEH-
AaM 1 NOAJEePXKA XXenaHus Mnosib30BaTbCsA UX YCNyraMu, 4T0 TaK XXe
a(pbdpekTnBHEee Aenatb, UMesd padoyne CMCTEMbl CKBO3HOW aHANIUTUKNA.

TakumM 06pa3oM, 3HAYUTENbHOE MOBbILLIEHNE CMPOCa HA CKBO3HYIO aHa-
NINTUKY 3aMETHO MO BCEM KaHanam KOMMYHUKaLuK.

Peknamoparenu ULyt «30/10TYH0 CepeanHy» [AeLleBoil CTOMMOCTU pe-
KNAMHOI0 MHBEHTapA M 3(P(EKTUBHOrO pacxoda peknamHbIX OHIKe-
TOB. [lns atoro 6peHAbl BblbMpalT 60fiee Yy3KWe CermeHTbl LieSieBon
ayauTopumn, TOYHee ayautopum ¢ 6onblueir 3dPeKTUBHOCTbID.  [nd
TOro, 4T0ObI ONpeaenuTb 60siee KOHBEPCUOHHYIO ayanMTOpui0, HEOOXo-
AMMO NPOBECTU OLIEHKY PEKNamHOi KamnaHunm W npoaHanu3mpoBathb
ee. [loatomy noctpoeHne atpubyuun NOMOraeT ONTUMU3MPOBATL pe-
KNlaMHble 610KeTbl bpeHaa.

Ha poccuiicKkoM pbIHKE TakXe MOSABNSIOTCS HOBble GPEeHAbl Manoro
N cpefHero 6M3Heca, KOTOpble XOTAT BWUAETb MPO3PAYHYD CXEMY CBO-
el NpuobINNM 0T PekNiambl, HO MOKA He rOTOBbI BKMA[bIBaTb PECYPCh
N OHOMKETbI B aHANUTUKY.

Bce 6onblue peknamogarenien MHTepecyet addIeKTUBHOCTb KaMnaHui
B Pa3nNuMYHbIX KaHanax KommyHukauuw: digital, outdoor, indoor n TB.
bnarogaps noSBIEHNIO HOBbIX MHCTPYMEHTOB Ha PbIHKE PeKaMbl, yBe-
NIN41BAETCA 0CBELOMIIEHHOCTb peknamozaresieil 0 HUX 1 pacTeT crnpoc
Ha M3MepeHne 3DMEKTUBHOCT KOMMYHUKALMWA BO BCEX MEPEYUCIIEH-
HbIX BbllUE KaHanax: W3MepeHuWe npodaX, CKaduBaHUE NPUNOXKEHWIA
1 GPeHO0BbIE METPUKN.

Muorve uccnenoBaTenbCKue KOMMAHWKM YXKe HU pa3 roBOPWIIK, 4TO



peknama Hambonee 3(pdeKTMBHa MpuU OMHKUKaHanbLHOM noaxoae. [lo
pe3ynbratam onpoca Harvard Business Review, OMHMKaHaslbHbIe MO-
Kynatenu TtpaTtat B cpegHem Ha 4 % 6onblue: «The more channels
customers use, the more valuable they are». [loaTomy 6peHbl UCMONb-
3YIOT Takoil NOAXO4 W MpW 3TOM CTaparTCA OLEHMBATHL BKMAh KaX-
[I0r0 KaHana B Mpoaaxu n post-view aHanu3. B TpeHae OMHUKaHasb-
Has CKBO3HAA aHANUTKKA - U3MEPeHne JONU BKNada KaXOoro KaHana
1 oLeHKa 3hDEeKTUBHOM 4acTOTbl. Hanpumep, YTO NOBMIEKNO OTKPbITUIO
BKNaJ0B, B KAKOM COOTHOLLUEHWN W C KAKOW 4acTOTOW KOHTaKTa MoBJu-
ana peknama digital n TB, nnm Bo3mMoXxHo outdoor NOCNyXXu1 TONYKOM
ANS COBEpPLUEHUs KOHBEPCHUMN.

B Kpu3ucHble BpemMeHa 0CO0EHHO aKTyarnbHas 3aJada MapKeTuHra
- MNpaBUNbHO pacnpemennTb Mo KaHanam pekfiamHble 6H0KeTbl. [ns
3TOr0 peknamojaresin KOpPekTUpyrT CTpaterun, y4yutbieasg adduHm-
TUBHOCTb KaHaNI0B KOMMYHUKALWUKU U MPOrHO3MPYS KOHBEPCUMW HA 3Tane
NIaHUPOBaHKA.
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FULL- N1 SELF-SERVICE
— EOVHCTBO N BOPb-

BA NMPOTMBOMNOJIOXK-
HOCTEWN

HeobblyHas cutyauua no passutuio Tpenaos full- u self-service cnoxm-
flacb Ha PoccUMUCKOM pbiHKe B 2022 rogy. B cuny BHeLHMX 06CTOATENbCTB
PbIHOK pa3BuBaeTCcA cpasy B 060MX HanpaBlieHUSsX.

Bbibop uCMonib3yemMoro noaxoja MHOrorpaHeH. Bo MHOrom OH CBfA3aH
C CUTyauwuen ¢ nepcoHanoMm, ero KBanmukaumen n 3KCNepTu3oi, a Takxxe Kiu-
EHTCKUM NOpTpesieM TOro WK WHOTO areHTCTBa M Kak CneacTBue, YPOBHEM
CNOXKHOCTW KNUEHTCKMX 3afay, PeLlaeMbiX ¢ MNOMOLLbK NpPorpaMmMaTnk-pasme-
LLIEHUA.

Hanpumep, npu Hanm4um rnyookux nepopmaHc 3ajad, TPeHA pocTa Ha
KOTOpbIe Mbl Takxe Buaum B 2022 rody, MOXHO MOWTW ABYMSA myTAMU: NGO
HabpaTb KOMaHAy BbICOKOKBAIM(PULIMPOBAHHbIX 3KCMEPTOB B LUTAT U UCMOSb30-
BaTb Self-service, n60 N0BEPUTHL PeELLEHWE 3aad TakUM XXe BbICOKOKBANMMU-
LIMPOBAHHbIM COTPYOHWMKAM, HO B KOHTYpe full-service nmapTHépa.

Ha uTorosbIii BbIOOP NOAX04a Ceryac B TOM YMCIe BIMAKOT U 9KOHOMU-
Yyeckue (PakTopbl, ¥ PAKTOP MMAHMPOBAHUA CTPATErnvyeckoro pa3sutus GU3He-
ca, U hakTop Bbi6Opa NapTHEPOB Ans paboTbl, CNOCOOHLIX 06ecneynTb AOCTYN
K TeM UM UHbIM TeXHOMOrUAM.

HyTb 6onee noapo6bHO NPEANOCHINIKKA Mepexoda Ha TO W UHOe pelueHune
Mbl OMMCanu B 3TOM MoApasgere.
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9. SELF-SERVICE PELLEHMA U bOJIbLLAS
MPO3PAYHOCTDb

Bektop Ha ucnonb3oBaHue self-service nporpammartuk peLLueHnin 3aMeTeH
Ha POCCUIACKOM PbIHKE YXKe HecKonbko net. Eweé B 2015 roay akcnepTsl oue-
HuBanu fJonto self-service pazmelleHuin 6onee 50% 0T BCeX TUNOB NPOrpam-
MaTWK 3akynku B Poccun.

OpHako B 2022 roay npeanochIfikKn pasBuTUS TpeHaa 06HOBUIIUCS:
1. [MOKOCTb pasmelLeHmns

C NOCTOSHHBIM M3MEHEHNEM PbIHOYHbLIX YCIIOBUIA, KOHKYPEHTHOrO Mons,
a TakXe MONUTUYECKO cuTyauum 6peHaam noHagobunoch Yaile v A0BOSbHO
ornepartuBHO (2 NOPOK M MFHOBEHHO MOC/e BbIXOA4A HOBOCTEN) MEHATb XO[
PEKNAMHbIX KamnaHWi, Moo XXe 0CTaHaBNMBATL MX MONHOCTLIO. Self-service
pa3MeLLeHns npeaocTaBnseT ropa3fo 60nbLle BO3MOXHOCTEW ANd onepaTus-
HbIX U3MeHeHWid, Hexenun full-service.

2. [Mp0O3pa4HOCTb 3aKYMKM

Peknamoparenu u areHTcTea, NPuBbIKLLNE K BbICOKOMY YPOBHIO MPO3pay-
HOCTW YLIeALWnX C PbiHKA 3apyOeXKHbIX PeKSTaMHbIX CUCTEM, MepeKnioYunnch
Ha MOMCK POCCUICKMX anbTepHaTuB. [laHHbIA TPEHA co3[an cepbe3Hoe nop-
CMopbe Ans pasBuTIE NOKaNbHbIX Self-service NporpamMmartuk cuctem, Tak Kak
full-service pa3meLleHue He Bcera npeaocTaBnseT AOMKHbIA YPOBEHb MPO-
3pa4HOCTM.

3. IPdEeKTMBHOCTb ONTUMIU3ALINN

C nosiBNeHNEM B MOMEHT Kpu3uca 3asiBNeHHO BbIlIe «3KOHOMUKN HEmno-
TpebneHns» YCUNMBAETCA BAXXHOCTL 60Jiee LiefIeBOro pacxoaa MapKeTUHIOBO-
ro 6IO[DKETa Ha Ty ayaMTOPUIO, KOTOpas rotoBa TpaTuTb JeHbrun. Self-service
pa3MeLLeHne, Npu J0/MKHOM OMbITe B Kyne ¢ in-house MOXET o6ecnednTb
00/bLIYI0 3PAEKTUBHOCTL U BO3SMOXHOCTb 00J1ee TOYHOW W rNy6OKON ONTU-
MU3aLuy Ha pesynbrar.



4, CoxpaHeHune COTPYOHWKOB

HoBas npennocoiika passutus self-service, xapakrepHaa ana 2022 ropa.
Bcneacreue yxoda ¢ POCCUNCKOTO pblHKA KPYMHbIX GPeHA0B U 3apy6eXHbIX
self-service peLleHnid BCTan BONPOC O HEOOXOAMMOCTU U BO3MOXHOCTU CO-
[iepXxatb 60SbLINEe KOMaH/bl COTPYAHUKOB, 3anycKatoLLMX NporpamMmMaTuk pe-
Knamy paHee. Bo n3bexxaHuy COKPALLEHUS LiEHHbIX KaJpoB, NPU 3TOM YX0[s
0T CUTyauun NpPocTos COTPYAHWKOB 6e3 paboTbl, MHOrMEe KOMNaHUK CTasn
NnepeBoanTb Pa3MeLLaBLInxcsa Ao 31oro no mogenu full-service KNMEHTOB Ha
Momenb Self-service nof ynpasneHnem 0CBOOOAMBLUKNXCS CMELOB, YTO TaKXe
NPuBeNio K pocty gonu self-service pa3meLLleHnii Ha PbIHKE.

6. FULL-SERVICE

Passutuio Tpenaa Ha full-service nporpamMmMaTiK peLleHust cnocooCcTByeT
TOT (PAKT, YTO 4aCTb JIOKASIbHbIX TEXHOMOMMA W AaHHbIX OCTAKOTCH HA 3KCKMHO-
3MBHbIX YCMOBUAX B paMKax 3aKpbIToro koHtypa DSPS, no3sonss 6usHecy
B TOM YMCJIe COXPaHATb 3PAEKTUBHOCTb U CKOPOCTb HA (POHE COKpALLEHUS
PECypCoB.

[podhunb KNnMeHTa MEHAETCHA: MPOMCXOAUT CMELLIEHIE B CTOPOHY Kpyn-
HOro 1 cpefHero 6U3Heca, TPaHCOPMMPYHOTCA (PUHAHCOBAsA M NPOAYKTOBAS
Mogenu. B ¢BA3M C 3TUM (POPMUPYIOTCA HOBbIE LieNieBble NokasaTenu agdek-
TUBHOCTW U GEHYMApPKK N0 CTOMMOCTU 3aKYMKWU WUHBEHTApS, YBENMY1BAKOTCS
TpeboBaHMA K NPO3Pa4HOCTH.

O6ecneyeHune rapaHTuii 6usHec-KPl co CTOpPOHbI MAapTHEPOB U MOCTABLLM-
KOB — Y)Ke TeKyLlas peasibHOCTb y4acTud B TEHAEPHbIX 3adaHusax. oatomy
full-service nporpammarik -urpokam Heo6xoauMo:

e ynyqwatb ONTUMU3ALWUOHHbIE MOAENN 3aKYNKN Tpa(*)l/lKa C aKUEeHTOM
Ha performance, d HE OXBaAT,

e OTKPbIBaTb KabWUHETbI C BblJaYel [AOCTYNOB HA NPOCMOTP, CO3[aBaTh
KIMMEHTCKMe Jalobop/bl;



 pa3BuBaTb COOCTBEHHbIE AHANUTUYECKE WHCTPYMEHTbI AN BbICTYMaTb
B MapTHEPCTBE CO CTOPOHHUMW BepudukaTopamum.

V)KecTo4eHve perynupoBaHusa oTpacnu, ¢ 04HOW CTOPOHbI, U Hecobstoge-
HIE HOBbIX TPEOOBAHUI MPO3PAYHOCTM U IPIEKTUBHOCTI, C APYroil CTOPOHbI,
NPN CHXKEHUN 06bEMOB MAPKETUHIOBbIX UHBECTULWUIA MOTYT MPUBECTM K CO-
KPALLEHNI0 KONIMYeCTBAa UrPOKOB 1 AanbHEeMWwen KOHCONUaaLUmMn pblHKa ¢ Le-
Nbl0 CNUAHMA 1 Konnabopauny ans o6beanHeHns pecypcos (caenku bunaix
n OTM, Platforma u MediaSniper). B 30He pucka mMOryT 0ka3aTbCsl JIOKaNibHbIe
pelleHns 6e3 COOCTBEHHONO WHBEHTAPSA, 3KCKITHO3UBHBIX AAHHbIX U TEXHOJO0-
WA
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BJIOK 2 {21\ ISg|Sa1%b2
SAKOHOLATEJIbCTBA,
B YACTHOCTW, PEI'VY-

JIMPOBAHVE OTHO-
LLIEHWA B COEPE
PEKJTAMb!

C pa3BuTMemM COBPEMEHHbIX TEXHOJIOMMI, KOTOPbIe NO3BONAT 00pabatbl-
BaTb 60/bLLOE KONMMYECTB PA3NUYHbIX OAHHbIX, B TOM YUCMEe W MepCOHAsbHbIX,
W UCMONb30BATb MX (B YACTHOCTM — B peKfiame), B MUPE MOSBUNCA CynepTpeHs
Ha KOH(OMAEHLMANbHOCTb. B 3aKOHOTBOPYECTBE Ha rM06anbHOM YPOBHE OH 06-
pen ¢opmy TaK HasbiBaemoro GDPR (General Data Protection Regulation, nnu
O6LmiA pernameHT no 3aliuTe AaHHbIX) — 3TO AMPEKTMBA, BBeAeHHas EBpoco-
t030M, KOTOpas YCTaHAB/IMBAET OMNpeesieHHbIe NPUHLMMbI 3aLLUTLI N 06PABOTKN
NepcoHanbHbIX AaHHbIX rpaxpaH EC ang Bcex KOMnaHwuii, KOTopble cobuparoT
W UCNOMb3YIOT TaKMe [aHHble, a TakXKe BBOAUT CYLLECTBEHHbIE LUTPAgIbl B Cy-
Yae WX HapyLLUeHus.

Kak mbl MoXxem BuAaeTb, EBpona yxe npowina cBOil MyTb MO BbIpabOTKe
3aLMTbl AAHHLIX CBOMX rpaXkaaH, no 3ToMmy nyTtu cenvac aktmueHo mayt GLUA.
B Poccun 3a10T TpeH pasBopa4ymBaeTCs CO CTOPOHbLI roCyAapcTea B MOCKOCTM
OM3Heca Nno ABYM HanpasNeHuAaM:
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1) lfocypapcTBEHHbIH KOHTPOJIb
3a nepcoHanbHbIMU AaHHbIMW POCCUSAH

Tak, Hanpumep, ¢ mapta 2021 roga B 3aKoH «0 MepCcOHaNbHbIX AAHHbIX»
Obina BHeceHa ctatbsd 10.1, KoTopasa TpebyeT nonyy4eHns OTAENbHOro cornacus
OT POCCUSAH Ha ocyLlecTBneHne nbon o6pPaboTKKU UX NepPCoHabHbLIX OaHHBbIX.

6 monga 2022 roga focayma npuHAna 3aKoH, KOTOPbLI BBOAWUT AOMOSHU-
TeSIbHble Mepbl 3aLMTbI NEPCOHANbHbIX AAHHbLIX, CaMble 3HAYMMbIe U3 KOTOPbIX:

Onepartopbl NEepCcoHanbHbIX AaHHbIX A0SMKHbI MHAOPMUPOBATL POCKOM-
HA30p O NMHOLIX YTeYKaxX M Kubepartakax nocne mx 0O6HapYyXeHus

OHn TaKxxe 06s3aHbl yBeAOMUTL POCKOMHAA30p 3apaHee 0 TPAHCrpaHmy-
HOM nepeaaye MepcoHasibHbIX JAHHbIX — HYXXHO COOOLLMTL COCTaB, LieNin nepe-
[a4u 1 vHAopmauuio 0 nonyyartene. BeqOMCTBO MOXXET OrpaHu4MBaTth Takoro
poja nepepdady, ecnu YBUAWUT B Heid yrpo3bl Ang 060poHbI, 6e30MacHOCTH U OC-
HOB KOHCTUTYLMOHHOIO cTposa PO,

B 3akoHe nosBNAETCA HOBAA HOPUAMYECKas CYyLLHOCTb — OTAENbHO ObINo
BbIZleNIEHO «KL0, OCYLLEeCTBNAOLLEe 06pabOTKY NO NOPY4EHWUI0 oneparopa nep-
COHAJTbHbIX AaHHbIX». JTO CnefcTeue M3MeHeHun mapta 2021 roga u npubnam-
xeHue K GDPR 1 npo3payHocTn — Tenepb, ecnu ans 06paboTku nepcoHasbHbIX
AAHHbIX NPUBJIEKAETCA TPETbE NKLO, BO BCEX AOKYMEHTAX, MONUTKKax W corna-
cuax 06 06paboTke NMepcoHanbHbIX AAHHLIX AOMKHbI (OUrYpUpOBaTh CBEAEHNS
0 TakoM Nnue 1 ero pyHkumax. [oMuMo BCEro npoYero, ¢ TaKUM NULOM 069-
3aTeNnbHO [O/MKHO ObITb 3aK/4eH A0roBOP, B KOTOPOM MPOMMCaHbl YCoBus
06paboTKK, B TOM YKUCE NpaBuia XpaHeHUs 1 3anTbl NEPCOHASIbHbIX AaHHBbIX.

Ha atom paboTa rocymapctsa no pPerynupoBaHnio W 3aLlute nepcoHasb-
HbIX JAHHbIX He orpaHn4msaetca — MuHuUMpbl paboTaeT Hag 3aKOHOMNPOEKTOM
06 060pOTHbIX LUTPadhax 3a YTEYKU NepCoHambHbIX AaHHbIX, a TaKXe HaMepeHo
pa3paboTatb 3aKOH 06 YrofIoBHOW OTBETCTBEHHOCTW 32 MPOAAXY YKPaAeHHbIX
NePCOHASTbHbIX [AHHbIX.



2) KoHTponb U o6ecnevyeHue npo3pavyHoCcTy
bu3Heca

[ocyaapcTBO Havano cpopmupoBatb TPEeHA Ha NPO3PadYHOCTb BU3HEC-KOM-
MyHuUKauuin. MaHudgectom 3Toro crano co3gaHue EAMHOrO peectpa WMHTEp-
HeT-peknambl (EPVIP) n BHeceHne nonpasok B ddefepanbHblil 3aKoH «0 pekna-
Me». [lonpaBku 3apukcupoBan OCHOBHbIE (DYHKLMKU peecTpa — 3TO Y4eT WH-
TePHET-peKNiaMbl MPAKTUYECKN BCEX TUMOB, a TaKXe 0093aHHOCTU BCEX UIPOKOB
PbIHKA MapKMpOBaTb CBOKD peknamy v nepenaBaTb AaHHble MO MOSTHOM LiEnoYKe
pasmMeLLeHms.

Loctyn K 3aTomy peecTpy nomumo POCKOMHaa3opa 1 UrpoKoB pbiHKA UMe-
0T OeaepanbHas Hanorosas cnyxoba (PHC) n dGeaepanbHas aHTUMOHOMNONbHASA
cnyxoba (PAC).

Takas cucTema no3BonseT perynstopam BUAETh:

e Kakaa peknama 6bina pa3MeLleHa, Kakon Obin KpeaTuB U YTO OH CO-
NEePXNT;

e KTO ABNSAETCA KOHEYHbIM pPeknamopaTenem;
e Ha Kakyl ayamtopuio Obina pacnpocTpaHeHa Ta Unn uHas peknama;
e KakKon OHOMKeT Obl1 peann3oBaH Npu pasmeLLeHnn.

Takum 06pa3om, co3aaeTcs KApTOTEKA UIPOKOB PbIHKA 1 PEKNamHbIX Kpea-
TBOB. [TOCKOJIbKY B CUCTEME COOMPAETCA TaKXe MHGOPMALMA O LieNIeBON ayau-
TOPUMN peknambl (TapreTuHrK), y peectpa ectb noteHuman passutua B GDPR-cu-
CTeMy — Korga ayautopuu 6ynet npeactasfieHa BO3MOXXHOCTb BUAETb, Noyvemy
UM MoKa3aHa onpedeneHHas peknama W Kakue AaHHble 0 HUX Obinu COOpPaHbI.
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BJIOK 3
IBOJTIOLUNOHHOE

PASBUTUE PbIHKA

C momeHTa cTaHoBneHus digital-uHaycTpum cookies NCnonb30Bamn Kak 0c-
HOBHOW WAEHTMPMKATOP NOSb30BaTesNd, NPeA0CTaBNAA peknaMoaaTensam Lumpo-
Kie BO3MOXHOCTU AN (DOPMUPOBAHUSA TapreTuHra, nepcoHanu3aumn peknam-
HOr0 COOOLLIEHNA U BO3MOXXHOCTW BbICTPOUTb 3PMEKTUBHYIO KOMMYHUKALWIO,
OCHOBbIBAACb HA [aHHbIX O MOBEAEHWUMN MONb30BATENS B OHMANH-CPeje.

Ho ¢ pa3BuTtiem 0Tpac/iim u COBEPLUEHCTBOBAHNEM WUHCTPYMEHTApUA NoJib-
30BaTeSIN CTONKHY/IUCb CO C/y4asiMi HapyLIEHWUs WX NMPUBATHOW XXU3HW, U OCTPO
BCTaJl BONPOC O HEo6XoaumMOoCTu CO6MOAEHMS KOH(MAEHLUMANIBHOCTIA MOSb30-
BaTENbCKNX [aHHbIX.

B kOHe4YHOM uTOre, 310 MOCNYXWNO MPUYUHOIA NMOCTENEHHOr0 OTKasa OT
third-party cookies u y)xecTo4eHus 3aKoHojaTesibctBa B cdpepe cbopa nepco-
HaNbHbIX AaHHbIX. Safari n Firefox nepebiMM OTKa3anucb OT WUCMOSIb30BAHNS
third-party cookies, TpeHa Ha 3awuUTy AaHHbIX NONb30BaTenei Habupan 060-
POTbl, Ha 3akoHoAaTenbHOM ypoBHe B EBpocotose n CLUA nossunucs GDPR
n CCPA, a B Poccun cookies moananu nof perynuposaHue eepanbHoro 3a-
KoHa No152-®3 “O nepcoHaNbHbIX JaHHbIX .

Ho camoii ropsyeint HoBocTbio 2020 rofa ctan 06bABNEHHbIN [T-ruraHTom
Google nnaH 0 mocTeneHHo oTMeHe noamepxku third-party cookies B 6pa-
y3epe Chrome, KOTOpbIA 3aCTaBWil KaXXAOr0 Mrpoka pbiHKA 3aaymaTbCA Haf
HEeo6X0AMMOCTbI0 MEepecTporikn 6usHeca. epcnekTuBa UCYE3HOBEHUSA aiinos
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cookies v IDFA noArofikHyna peknamogaresien K noucky cookieless-ansrepHa-
TUB U YCUNeHno ookyca Ha paboTe ¢ COOCTBEHHbIMU AAHHbLIMMK.

[anee mbl paccmoTpum noapobHee psf TPEHA0B, XapakTepu3yoLLIMX 3BO-
NOLMOHHOE Pa3BUTKE PbIHKA.

1. PABOTA C COBCTBEHHbIMWU [AHHbIMW,
PASBUTUE CDP, COOKIELESS

[ocne o6bsABneHns Google 06 0Tka3e OT paboTbl CO CTOPOHHUMMN WIEHTM-
bmkatopamu 3Ha4UMOCTb PaboThbl C AAHHLIMK NEPBOro NopsaKa 3Ha4YUTENbHO
BO3POCNA, U TaK Kak orpaHuyeHus Google He 3aTpoHYT ucnonb3osaHue first-
party cookies, peknamopgartenu cOKycUpoBanicb Ha paboTe C 3TUM LIEHHbIM
ONS NepCOHaNM3MPOBaHHbIX KOMMYHUKALUWA BUAOM [OaHHbIX. Ha TekyLuin mo-
MEHT aKTyanbHO 06CYyXaeHne uHuumatuebl Google noa HasaHuem Fledge ans
PaboTbl C PEMAPKETUHIOM U KPOCCOOMEHHOr0 TPEKWHra ayauTopun, a Takxe
Google Topics APl — cepBuca ans TapretupoBaHus peknambl 6e3 KCnosb30-
BaHuA third-party cookies.

[NapannensHo ¢ 3TUM HabnoaaeTcsa nepexon Ha data-nnargopmbl HOBOMO
nokoneHus — Customer Data Platform (CDP) — kotopble no3sonsoT 06benu-
HUTb Pa3pO3HeHHble AaHHbIE U3 OHNAWH- U 0(NIANH-UCTOYHUKOB M HA MX OC-
HOBe CCHOpPMUPOBATL eAMHbIA NPOMUIbL KneHTa. MHOrMe KOMNaHUM YXXe Yunu
3TOT TPEHA B CBOEM Pa3BUTUU U MbITAOTCA YCOBEPLUEHCTBOBATL AOCTYMHbIE UM
WHCTPYMEHTbI C MOMOLLbI0 HOBbIX WHTErpaumii. B HacTosLlee BPeMA Ha pbiHKe
npeAcTaBneHbl NAaTOpMbl, 04eHb OTIMYaOLLUMECHd MO (PYHKUMOHANIbHOM CO-
CTaBNAOLLEN 1 BbINOMHAOLWME pa3fiMyHble 3a4a4n knueHta. B cgepe Big Data
& Programmatic cambIM BaXKHbIM CYMTAETCA MOCTPOEHME edMHOro npoduns
KNWEHTA, KaK 3TO NOKa3aHo Ha cxeme. GopMupyeTcs eanHblid TEXHONOrMYeCcKum
Xab, BOKPYr KOTOPOro BbICTPAMBAKOTCA BCe HEOOXOAMMbIEe [JaHHble U KaHasbl.
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2. NOUCK N ®OPMWPOBAHUE TBEPAbIX
WAEHTU®UKATOPOB

B nepwop noarotoBku K cookieless 0co6yto LIEHHOCTb npuobpetatoT Hard
ID — maHHble, NO3BONAOLLME PeLlaTh 3a[a4M TAPreTUHra, TPEKMHra, ayaMTOpHON
AHANNUTUKK, B TOM YuCne aHanu3a 3EKTUBHOCTI PeKSTAMHbIX pa3MeLLeHuil
(uHcTpymeHTsl Brand Lift, Sales Lift). K kntoyesbiM Hard ID oTHocaTcs: HoMep
MOOWIIbHOIO Tened)oHa, 3nekTpoHHasa noyta, IDFA/GAID B MOBUNbHLIX YCTPOIA-
CTBaX, TO €CTb Te WAEHTUJMKATOPbLI, KOTOPbIE HEW3MEHHbI U CTabuSibHbl B Te-
YeHue QJIUTESIbHOro nepuoja.

KpynHble NOCTaBLUWMKM [AHHbIX CO3[AH0T COOCTBEHHblE He3aBMCKMbIE
nnatcopmbl ana padotel ¢ Hard ID 3a cyeT anbAHCOB WU MApTHEPCTB, YTOOLI
cobpatb Kak MOXHO 60fbLUe TBepAbIX WOEHTU(PMKATOPOB HA OJHOWN NJOLLAKe,
MacLITabupya Takum obpa3om OU3HEC.

[lomumo 3TOro, pan rnobanbHbIX TEXHONOMMYEeCKUX BEHA0POB pa3pabda-
TbIBAtOT HOBbIA YHUBEPCANbHbIA WAEHTUMUKATOP, He CBA3aHHbIN ¢ third-party
cookies ang oopMMpoBaHUa eanHOro ayaMTopHoro npodounsa. [ng atoro Heob-
X0AMMO 06bLeANHNTL pa3po3HeHHble naeHTudukaTopsl (first-party cookies cai-
Ta 1 Hard ID nonb3oBartend), caenatb UX AOCTynHbIMW Ang Bceit AdTech-unay-
CTPUK, YTO NO3BONUT OTCNEXMBATb NOMb30BATENA KPOCCAOMEHHO.

McToyHuK: sostav.ru


https://www.sostav.ru/publication/havas-media-instruktsiya-po-primeneniyu-cdp-55872.html

3. bOJIEE CJIOXHbIE NoAxoAbl
K CETMEHTALIUN

B HectabunbHOM CUTYaLMKU KNUEHTbI ULLYT MaKCUManbHOW 3(pdEeKTUBHO-
CTU OT PEeKNamMHOW KOMMYHMKAUWUN C MOTPeOMTEeNIEM W TeCTUPYIOT TapreTuHIK,
OCHOBAHHbIE HA TOYHbIX 3HAHMAX 0 nokynkax oT O®[, Tenekom-onepaTopos
W e-COM pUTeinepoB, a Takxe BCe 60JbLIE A0BEPAIOT MOAENAM MALLWHHOIMO
06y4eHuns ans noucka HOBOW PENeBaHTHOW ayauTOPUN.

« Ha ocHOBE HeratuMBHbIX W MO3UTUBHBIX BbIOOPOK WCKYCCTBEHHbIN WH-
TENNeKT NoMOraeT BbISiIBUTb OCOOEHHOCTM MOBEJEHWUA Mosib30BaTenen
KOHKpPEeTHOro 6peHaa. Takum o6pa3om, peLlaroTcst ABe BaXHble 3a4a4u
peknamojaTens:

« OnpepeneHue nonb30BaTeneil, KOTOPbIE C BbICOKOW BEPOATHOCTbIO CO-
BepLLAT KOHBEPCUOHHOE [OEWCTBME: OTK/IMKHYTCA HAa peknamHoe C0006-
LLIeHNe, KYNAT KOHKPETHbIA TOBap, 0CPOPMAT NOBTOPHbLIA 3aKa3 1 ap.

« (Crtparerns macwtabupoBaHus Co6paHHON 6a3bl JIOASIbHLIX KWEHTOB
Ha eLle He OXBaYeHHbIX UHTEPHET-MoSIb30BaTesen.

4. KOHTEKCTYANbHbIA TAPTETUHT

KOHTEKCTYyanbHbIA TapreTUHr, HeCOMHEHHO, OCTAeTCA Ha MOBECTKE [HS.
ELle HeCKoNbKOo NeT Ha3aj peknamoaarenn CKenTUYecKn OTHOCUNNUCL K AaHHO-
My nojxofy v obpaiianuch K 60siee pacnpoCcTpaHeHHbIM cnocobam TapreTmpo-
BaHusA. OQHaKO NOCre Havana perynmpoBaHnst 0Tpacsiv U C HapacTaHWEM HEo-
npeaesieHHOCT B6yayLero CTOPOHHUX (PaiinoB COOKie pa3BUTE WUHCTPYMEHTa
NepexoanT Ha HOBbIA BUTOK.

C y4eToM TOro, Kak pa3BuWBaeTCs MUP MALIMHHOIO 06Y4YeHUsl, KOHTEKCTY-
anbHblii TApreTHr HeBO3MOXKHO NPEACTaBUTb MPOCTbIM MOMCKOM  KIHO4EBbIX
CNOB Ha cTpaHuue. Mbl BUAUM, KakKuMu TeMnaMi WOeT pasBuTIE MALLMHHOMO



06y4eHns. 3TO roBOPUT O TOM, YTO OCYLLIECTBNISETCA MEPexo] Ha HOBbIA TeX-
HOMOrMYECKNA YPOBEHb, @ UMEHHO, HA aBTOMATU3MPOBAHHBIA MOUCK CMbICIOB
B TEKCTe, U300PAKEHUSAX, MECTONOOXKEHUN MOSb30BaTeNs U T.4. JTO Jaert
BO3MOXXHOCTb PEKNamMoaTesiiM BIUTLCA B KOHTEKCT MONb30BaTeNs W Npeano-
XWUTb €My BapuaHT peLleHus npobrieMbl B MOMEHTE, KOraa 3T0 AEeNCTBUTENbHO
Heobxoanmvo.

KomnbloTepHOE 3PEHNEe JIeXXUT B OCHOBE KOHTEKCTHOM peknambl. Munsu-
OHbl M306paXeHNii 06paBATLIBAOTCA KAXbIA [1€Hb, UCMONb3yd METOMbl Ma-
LUMHHOTO 00Yy4eHUs AN1F OnpedeneHus comepXaHus atux usobpaxeHuid. Kpo-
M€ TOro, 06paboTKa ecTeCTBEHHOr0 A3blKa WCMONb3YeTcA ANd Knaccugukauumn
TEKCTOBOrO COAEPXXMMOro, UMEHLLEerocs Ha ctpaHuue. B coBokynHOCTU 31O
NPMBOAUT K CEMAHTUYECKOMY MOHWMAHWUK KOHTEHTA, AOCTYMHOM0 B Pexume
PeanbHOro BPEMEHM.

[10 Hef1aBHero BpemeHu 60JbLUYIO YacTb PbIHKA MOCTaBLLMKAMW CepBepoB
B PO 6binn 3anafHble KOMMNAHUWA, KOTOPbIE 3HAYUTESIbHO YCTyNanu B LieHe OT-
@4eCTBEHHbIM NOCTaBLLUMKAM. KaK TONIbKO BbIMUCNUTENbHbIE MOLLHOCTU YMEHb-
Llatcqd B CTOMMOCTM Ha pbliHKe P®, peknamHble TEXHOMOrun, B TOM 4ucre
W KOHTEKCTYallbHbI TapreT, BblAAYT HA HOBbIA BUTOK Pa3BUTUS.

9. TPEH[ HA ObYYEHWUE CNELMAJINCTOB
B COEPE DIGITAL

B cBA3K ¢ n3mMeHeHMeM 3KocucTeMbl digital-pbiHKa (yXxoOoom BCem WU3BECT-
HbIX KOMMaHWI) BbIPOC CNpPOC HA 00pa3oBaHue B cddepe MapKeTMHra, Tak Kak
Y PblHKA eCTb 60/bLUOI 3anpoc, Kak AencTBoBaTh B HOBOW digital cpeae.

COrnacHo peunTuHry KpyrnHemwmx KOMMaHWi Ha pbiHKE OHNaH-06pa3oBa-
HUa Poccun areHTcTBa Smart Ranking, cnpoc Ha 6u3Hec-06pa3oBaHMe NPocer,
HO NpPW 3TOM PacTeT CNpocC (JaXke HA NagaroLLeM PbIHKE) HAa KypCbl MOBbILLIEHMA
KBanMUKaLuum — mnoytn Ha 25%, 4TO HanpsAMYyt CBA3AHO C BOCTPEOOBAHHO-
CTbI0 B YCITIOBUAX Kpusuca.

NcTouHuK: sk.ru


https://docs.google.com/spreadsheets/d/1ANbcRyPryOCoB9kFEw78SzmPdNmOL0iun3ZsJ56iHG0/edit#gid=0
https://sk.ru/news/kak-edtech-rynok-izmenilsya-vo-vtorom-kvartale-2022-goda/

CambIm ycTON4MBLIM ocTaeTca cermeHT [0 (nononHutensHOro npodec-
CVUOHaNbHOro 06pas3oBaHmns): HanbonbWwmin poct 3a rog (+23%), u no4ytn 6e3
nageHns Bo BTopom keaptane (-1%).

Cokpatunuch HenpodousibHbIE 1 HOBbIE HANPaB/IEHMS, @ TaKXe MPOEKThI,
TpeoyloLne UHBECTMLIMIA. bru3Hec-06pa3oBaHue npocesio 60sbLle YeM Ha TPETb,
a [0NOSHUTENbHOE NPOd)eccHoHanbHOe (OCHOBHAs A0Ns Kotoporo — IT-npo-
theccum), Ha060POT, BLIPOCSIO MOYTY HA 4eTBepTb. POCT crnpoca no Hamnpasne-
HUO K IT Hanpsmyto ceasaH ¢ AdTech, Tak kak pa3BuTe TEXHOMOTMWIA HA PbIHKeE
PeKnambl HEBO3MOXXHO 6€3 NPOrpaMmmucToB.

TakXXe Ha pbIHKe pacTeT Cnpoc Ha OHNnanH-o6pasoBaHue B copepe Mapke-
TUHT. PbiHOK edtech ctabunusmposancs: poct B uone (K nioHo 2022) nokasanu
Takue HanpaeneHus, kak «ynpasneHue» (+40%), «MapkeTuHr» (+28%).

6. PROGRAMMATIC IN-HOUSE B POCCUU

[locnenHue HeCKONbKO NeT programmatic in-house Habupan nonynsapHoCTb.
JTOT TPeHa nosBuncA Gnarogaps COY4eTaHUO HECKONbKMX (DAKTOPOB: Pa3BuTUe
programmatic, ycuneHue KOHTPONA 3a NepPcoHanbHbIMU AaHHbIMK, POCT 3anpo-
COB Ha MPO3pa4vHyr0 OTYETHOCTb, A TAKXE XKeNnaHue 6peHI0B CTaTb NOMHOCTLIO
CamMoCTOATeNIbHbIMU. BO3MOXXHOCTb MCMNONbL30BaTh CBOW AaHHble, He nepeaasas
UX TPETbUM JNMLAM — ellle OfiHa BecoMas MpuyKMHa Cco3daHuA COOCTBEHHOMO
oTAena.

[lo pesynbratam [lepBOro npogeccrMoHanbHOr0 WCCNea0BaHNS WMHXA-
yc-MapkeTuHra B Poccuu, kotopoe nposenu "Puanse6”’. Google u Ipsos B 2021
rogy, 35% komnaHuin B Poccum passunu in-house oTaensl B AByX W Gonee
HanpaBneHnsx.

9T HanpaBfieHW, Kyaa KOMNaHuy YBOAWIN MHXAYC:
e MeauannaHumpoBaHme — 39%

o 3aKynka — 39%


https://www.sostav.ru/files/2021/10/13/14.pdf
https://www.sostav.ru/files/2021/10/13/14.pdf
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e pasmelleHue — 35%
e CO03aaHne kpeatmea — 33%
e aHanutnka — 39%.

Mpn atom 27% KOMNaHWiA peann3oBann BCe HanpasfeHus in-house. Pas-
BUTbIA in-house ObI y kKOMNaHuiA ¢ 060poToM peknambl 6onee 500 MfH pyo.
Hanbonee nonynsapHble cgepbl AeATENbHOCTW ObINK Yy puUTeiina, e-commerce,
IT 1 TeNneKoMMyHuKaLuK.

[epexoA K in-house:

[l Wmetor in-house otaen no ynpasnesuto M Wmenu in-house oten Ho 3aTeM BEPHYNNCH K areHCTBaM

[l NnanupoBanu pa3susars in-house otaen Ho He nbitanuc peantusosat, [ Het in-house oTaena v He nnanupoBanu

I MepunannanupoBaHue
I 3akynka
I Pa3smelenue

I Co3paHue kpeaTtusa

I AHanuTHKa

basa: Bce pecnoHgeHTbl Q20. Kakas 4acTb paboT No BeAEHMK) PEKNamHOA KamnaHWW OH-
NaiiH [enaeTca BHYTPW BalLe KOMMNaHWK, a Kakas 4acTb nepeaaeTcs CTOPOHHUM areHTcTBam? B1.3.
lMpeanpuHumani nn Bbl paHee NOMbITKY NepeBecTn 3Ty AeATeNIbHOCTb B in-house, YBeNu4nTb 00

J0 40% wn 6onee?

YpoBeHb ynoBneTsopeHHocTH in-house coctasun — 94%. [lo Hanpasne-
HUAM - camas BbICOKas YAOBNETBOPEHHOCTb B 3aKYMKe W camas HM3Kasd yaoB-
NETBOPEHHOCTb B KpeaTtuse.
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OXnaaemble NnaHbl Ha nepexof B in-house Ha oKTa6pb 2021 Bbirnaaenu

Tak:
[l B 6nuxaitwue 2 rona [l B oTpanexHoii nepcnekTuee O)K“ﬂaEMaﬂ
aong in-house
@ N
MepunannanmpoBanue
(o)
35%
3akynka 2023 rop
\ y,
Pa3melyenue @ .

Co3panue kpeaTusa

41%

2023 rop

1%

11%

AHanuTHKa

ECTeCTBEHHO, ceivac MOXXHO HabnaaTh, KakK KpU3UCHas cutyauus 3acra-
BU/TA MHOME BHYTPEHHWE KOMaHAbl 06paTUTbCS 32 IKCMEpTWU30ii 3a Mmpeaensl
CBOeN KOMMaHWW. B CBA3KU C U3MEHEHWMEM TEeOMNOSIMTUYECKON CUTyaUun U yxo-
NOM MHOIMMX KPYMHbIX KOMMAHUA C pblHKA P® MHTEpPEC K MOCTPOEHUO COO-
CTBEHHbIX in-house programmatic-0Tes1oB CHU3WUIICA OTHOCUTESIbHO MPOrHO30B
2021 ropa, 0fIHaKO OH BCe elle OCTAaeTCcHd OJHWM K3 3aMeTHbIX TpeHaos 2022
roga.
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A YTO C LNDPAMUN?

Haw nokymeHT 06pallaeTcs K OCHOBHbIM TPeHaM TEKyLLero roaa, Ho OH
He OYOeT MOJSIHbIM, ecin He 0003HAYUTh, KakUM 00pPa3oM CKI1a[bIBAETCA CUTY-
auus ¢ 06beMOM PEKNaMHOro pbiHKA. KpynHemwmne KOMMYHUKALMOHHbIE Tpyn-
Mbl N aCCOLMALMN Y4ACTHUKOB POCCUINCKOr0 PbIHKA PeKfiambl U MapKETUHTOBbIX
KOMMYHWKaLUWUA eXXerofgHo roToBAT NMPOrHO3bl OTHOCUTENbHO ero pa3suTns. Yto-
Obl NPOCNEANTb, KaK MEHANUCb 0XWAAHUA 3KCNepToB, Obinu COBpaHbl My6snmny-
Hble JaHHbIE aHANUTUYECKMX MCCIIeA0BaHUA NO CermMeHTy VIHTepHET-peknambl.

B koHue 2021 roja BeayLiMe Wrpoku OKasanuchb eauHOAYLLUHbI B TOM, YTO
B 2022 rofy cneayer oxupatb pocta obbema pbiHKa digital Ha 18-20%, 410
B MTOre A0BeAeT 00Lyl eMKocTb A0 376 mnpa py6. [peanonaranocb, 4To
nocne naHOeMuK PbIHOK NPAKTUYeCKU CTabunm3upoBasncsd, W BO3BpaT K MNpu-
BbIYHOW XXWU3HW CTAHET UMMNYNbCOM K POCTY WHTEPHET-peknambl U BO3BpaLLe-
HUIO OKU3HECA B YXXe NPMBLIYHOE pacTyluee coctosHue. OaHaKo rnobanbHble
MaKPO3IKOHOMMUYECKME U NONUTUYECKNEe U3MEHEHWA CYLLIECTBEHHO MOBMMANN Ha
pe3ynbraTbl 0OHOBMIEHHbIX MPOrHO30B, BbIMYLLUEHHbIX B 3 KBapTane 2022 roaa,
W KOMMYHMKALIMOHHbIE TPYNMbl NPeACcKa3biBaloT, 410 No utoram 2022 roga Hac
0XWAaeT CHMXeHne obbema pbiHKa digital B cpeaHem Ha 22%, oT6pOCUB OT-
pacnb Ha ponaHaemunHbIn yposeHb 2019 roga (obLias emMKocTb /06beM pbiHKa
nopagka 244,8 mnpa. pyo.).

Tem He meHee, OTpacsb pa3BMBaeTCs, npemnaras HoBbIe TEXHONOMMN N UH-
CTPYMEHTapWiA, afanTupyach K NtoObiM BbI30BaM M 06CTOATENIbCTBAM - Mbl Ha-
[eemcs, 410 TpeHabl rpagyuiero 2023 roga npoaemMOHCTPUPYHOT MO3UTUBHYIO
TpaHcdopmauuio poccuinckoro poiHka digital.
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BEJTATOOAPHOCTW

Mpuusanu yyactue:

Anxena ®epopuyeHko Weborama
Anekcanpp lankos Media Direction Group
Wpuna bopucosa Weborama

Jnoeupa Cacpaesa Weborama

Anactacus lNanactok Beeline

Omutpun ®epocees Hybrid.ai
Anekcangpa Knioesa OMD OM Group
TatbaHa Kosnosa Getintent

Omutpuin Jinctkos Truffle DSP

B 6narofapHocTaX 3a NOMOLLb:
EkatepuHa MakapeHkosa Getintent
Anekceit LLnxosew Weborama
Mapus Cupgoposa APUP

_( Hubrid OMDOMGroup|Ow & 6unaiiH
getintent

S TRUFFLE  MEDIA DIRECTION GROUP ® weborama
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Ob APUP

Accoumnauus Passutua UHtepakTusHoii Peknambl (APUP) —
o6beAnHEeHUe BeAyLIMX UrPOKOB PbIHKA MHTEPAKTUBHOI peknambl Poccum,
BKntoyarowee 6onee 100 yyactHukoB, o6ecnevynBaroLuX IKOHOMUKY peknam-
HbIMW, KOMMYHWUKALMOHHLIMU U AHANIMTUYECKUMU UHCTPYMEHTaMMU.

« APWP ocHoBaHa B Poccumn B 2010 ropy.

« APWP cerogHs 06beanHAET NUANPYIOLLME UHTEPHET-NNOLWALKMK,
TEXHOJNOrnYeckne nnatopmbl, PeKnamHble areHTCTBa, U3MepH-
Tenew n KpynHemwnx peknamomateneil.

o APWP BHegpsieT Ha PbIHOK NYYLLWA POCCUNCKUIA N MeXay-
HapPOAHbIA OMbIT U NOAMAEPXNBAET rMo6anbHble CTaHAAPTbI
Interactive Advertising Bureau (IAB).

e [lo cobbiTuit dpespand 2022 roga Accoumaums BXoauna B Mex-
ayHapoaHyto cetb |AB 1 ucnonb3osana trademark IAB Russia.

KOHTaKTbL:

127018, r. Mocksa, yn. lonkosas, 4.3,
cTp. 3, atax 4. renechoH/haxkc: +7 (495)
662 39 88

email: add @interactivead.ru,

IloKyMeHT NoAroToBNEH y4aCTHUKaAMK
komuteTa BigData&Programmatic APUP

APWP, 2022 .

31



www.interactivead.ru

	БЛОК 1 ­Влияние обстоятельств непреодолимой силы
	1. Поиск ­альтернативных ­инструментов ­и ­источников ­качественного ­инвентаря
	2. Рост важности 
верификации трафика
	3. Смещение фокуса на перформанс, Brandformance
	4. Рост спроса на локальные ­системы сквозной аналитики

	Full- и self-service – единство и борьба противоположностей
	5. Self-service решения и большая прозрачность 
	6. Full-service

	Блок 2 Изменения законодательства, в частности, регулирование отношений в сфере 
рекламы
	1) Государственный контроль 
за персональными данными россиян
	2) Контроль и обеспечение прозрачности бизнеса 


	Блок 3 
Эволюционное развитие рынкаы
	1. Работа с собственными данными, 
развитие CDP, cookieless
	2. Поиск и формирование твердых 
идентификаторов
	3. Более сложные подходы ­
к сегментации
	4. Контекстуальный таргетинг 
	5. Тренд на обучение специалистов в сфере digital
	6. Programmatic in-house в России

	А ЧТО С ЦИФРАМИ?
	Благодарности

