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[laHHble Nno 6eHUMapKam

CpepaHue 3HaYeHUA NO KaTeropmam

AAHHbIX

MRC Viewability

IVT Total

Brand Safety

Display/Desktop 59,67% 2,6% 5,76% 7,25% 92,25%
Display/Mobile 57,87% 2,56% 3,56% 5,9% 95,25%
Video,OLV/Desktop 89,12% 2,1% 8,26% 10,65% 97,7%
Video,OLV/Mobile 79,15% 1,7% 5,86% 9% 95,85%

MTorosble NoKasaTein OCHOBaAHbI HA AaHHbIX, NpeaocTtaBaeHHbIX Admon, Adriver, Adloox n Weborama
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J1aHHbIe N0 KOMNaHUAM

H H
XpaHeHue AaHHbIX Ha MRC- MRC- Hanuuue AnvEne anMEnE
KomnaHus / PabotatloT Ha KOMaHAbl KOMaHAbl
OUTEDU rebbUTObUN PO Tepputopuu PO ana aKkpeautauuma akKKpeautauua UHPPACTPYKTYpbl B 130360TKU B -
puTep PpUTop cootBetcTBMA P3-152  (Viewability) (SIVT) PO Pasp
PO MmeHeaXXepos
Adloox u na na na na na na na
Weborama
Admon aa na HeT HeT na na aa
Adriver aa aa HeT HeT aa na aa
Adserving na H/o HeT HeT na na na

— apuvp 3 —



[noccapumn

® Media Rating Council (MRC) - He3aBUCMMaa amepunKaHCKaa oTpacseBas OpraHm3auma, Lenbto
KOTOPOU sAiBNAeTCcA obecneyeHme 4OCTOBEPHDbIX, HAAEKHbIX N 3PDEKTUBHbBLIX ayAUTOPCKUX YCAVT.

Akkpeautauma MRC noarBeprKaaeT, YTo npoueaypbl KOMNaHUM COOTBETCTBYOT MMHMMAIbHbIM

CTaHgapTam oueHKn pentuHroe MRC U NpUMEeHMMbIM  MHCTPYKUUAM MO UIMEPEHUAM,
BbinyweHHbIMm APUP;

® Brand Safety - 3T0 KomnaeKcHbIM aHann3 6e30nNacHOCTU OKPYXKEHUA peKnambl, basmpyetca Ha
NPOBEpPKe KOHTEeHTa CcTpaHuubl. [Ona pa3nanyHbiXx Kateropun Brand Safety cKkpunTbl
BepudMKaTopa aHA/IU3MNPYIOT KOHTEHT AOMEHa U, B caydyae HapyweHuna ycnosum Brand Safety,

BEPUPUKATOP OTHOCUT ero K onpeaeneHHoOn Kateropumu;
® General Invalid Traffic (GIVT) - 6a30BbiM HeageuUCTBUTE/IbHbIN TPAPUK, KOTOPbIA MOMKHO
MAEHTUPULUPOBATL N PUNBTPOBATL C MOMOLLLIO CTAaHAAPTHbLIX MPOBEPOK NAPAMETPOB;
® Sophisticated Invalid Traffic (SIVT) - cnoHbi ana onpeneneHmna HeaenmcTBUTENbHbIN TPAPUK,
TpebyoLWwmn pacliMpeHHOro aHaam3a ana naeHTuuKauuu.
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KOHTaKTbI

apuvp

f

PYKOBOAWUTENb ULL APUP/AKAP/PAMY
Hukonam Bacunbes

nv@akarussia.ru

~\

—_ apup
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MEHEAOMEP UL, APUP/AKAP/PAMY
HuKnTa bapkesny

n.barkevich@akarussia.ru

MEHEAOMEP APUP / AKAP
MpnHa KyBLWKMHYNKOBA

irina.k@interactivead.ru
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